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MAXIMIZE YOUR HOME ENTERTAINMENT

CableCARD:
The Adventure

A look at the new technology—and the
wild ride to get the best picture your money
and cable company can afford.
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By Morshal M. Rosenthol

CABLECARD
TV SETS

hera's always a learning
curve with any new tech-
nology, but as frustrating as it might be for us,
the consumer, sometimes it's even more frus-
JHT=t trating for the folks providing that technology.
THERE'S ND NEED Take CableCARD. It was created so that all you
FOR A SET-TOP BOX. had tq do is insert a small ::-an:l into the corre-

; : i sponding slot on a compatible TV, call the
cable company, and start watching—all with-
out the hulky cable box in the way.

Thiz sounds good for a lot of other reasons
too. Adelphia is my cable provider and their
"box" is so old fashioned, it dossn't even come

Toshiba (top) and
Hitachi (bottom) are

st fth with an 5-Video out. Whereas with the the CableCARD is cheaper too (costing $1.95 a
it
Icumpanies-omﬂ]zng CableCARD inserted, it's a direct path into the month versus a cahle box's #6,95),
TV tor standard analog as well as digital video. But there seams to be a lot of confusion about

CahleCARD sets. i : By
And besides working through the TV's remote,  CableCARD. “It's difficult to get new messages

a1 rights re

T2 JANUARYFEBRLIGHY 2HE whnnwr techliving.com techliving






